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DOBRY juice,

the winner of lots
of prestigious
national prizes and
awards, is the
constant leader of
the Russian market.

Dobry — Kind

&'Tnnn\\‘:’



Launched into
production in 1998 —
the difficult times for
the Russian

economy — already
in 2003 the DOBRY
managed to become
a number one brand
at the domestic
market.

In 2004 Coca Cola
bought DOBRY for
600 million S



Q, high end omega-3 oil
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Norwegian fiords behind it
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Slogan is

For mind as well
as heart

" : Slogan is based on
: upside down
Russian proverb
Neither mind nor
heart

N ymy,
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= = Hopeecon — uwaroToeneHHsi 8 Hopeeruwm
MR, T 2 bon yHbEaepcanhumﬂ OMera-3 KoMMekc, mp:mpuﬁ
6naroTBOPHO BAMAET HA YMCTBEHHYIO
AeATENbLHOCTE Nioaeid niwboro sBoapacTa.
WasecTHo, 4To 70% MO3rOBOH TKaHW
COCTABNAKT HMPOBLIE KNETKW, BRNKDYAOWME
B ceGa Omera-3. Yem Gonbwe Omera-3

MOCTYNAET B MO3M, TEM MyuLlie ero CTPYKTYpY.
WmMeHHO No3ToMy HopBecon NoMoraeT AeTaM
BLIPACTIA YMHBIMW M 30PKMMIM, B3POCABIM —
NOANEPHMBATE HIOPMY, 3 NOMMUNLIM COXPAHWTE
OCTPOTY yMa. *
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NORWESOL

Slogan is
For mind as well
as heart

Slogan is based on
upside down
Russian proverb
Neither mind nor
heart
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N ymy,
M cepauy!

Hopeecon — waroToBneHHslid B Hopeermu
YHUBEpCAnsHbIiA OMera-3 KoMnnekc, KoTopsIA
3360THUTCA O BalweM pebeHke ele Ao ero

poxaeHus. Hopeecon BNarcnpHATHD BNMAET

Ha (POPMMPOBAHWE W Pa3sBWMTHE MO3ra, Ha
3peHHe, CYCTaBs M Cepiue MNageHua,

OpPBECOS NOMOXET BaM BO BPEMSA
BEpeEMEHHOCTI COXpaHWTL BanaHe opraHuaMa,
d BaleMy MankTEe — pogMThCA CUAbHbIM,
Z0PKWUM W CMBILLNEHEIM.

NORWESOL

Slogan is
For mind as well
as heart

Slogan is based on
upside down
Russian proverb
Neither mind nor
heart
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CROISETTE crisp bread



pa3 kopode, 9eM y punHOE). H Bes soarnux
HCCAeA0BAHHHA PHHYIHCE B DO,

A xpycTanHe xnebnn, KaK H3BECTHO, Dhl-
BAKIT TONICTEE B TOHERE. Bo Brem mupe mobaT
TOICThIE XJte0ibl. BOT MBI X B HaYaNH BRITYC-
Katk. Ho BeacHMOCE, ¥yTo B Poccun nonynap-

Launched in 2006.
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NOTOMY YTO BEUEPOM Aepaan ceba B pyKax |
He 0DOEPATCH Ha HOYEh KAKHM-HHOYIE CamoM.
3T0 MANeHBEKOE CYACTHE, KOTOPOE ¥ KaAI0ro
CBOE, HO 9ecTHO 3apabotansoe. A Gn Hazsan
ero «coctoarMe cipyazern. Hvenno noarosmy
(P THEC, CAMOHE KPACOTEL, KATKH — 3TO BCE

Fazer bought this brand in 2011.
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Fazer have changed package design in 2012

Xpycrauue
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N oW |t I o]0 kS «ee Why it's done? To differentiate from their own brand Fazer Crisps ))
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PYXAHO-TIIIIEHWYHBIE
C KYH)XXYTOM

BkycHEIE H TIOJIE3HEIE xaedu,
jlapALiHue JerkocTh 1 3/l0pOBBE.
BoraTsl KaeT4aTKOH.
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METER makes and sells products for
heat- and water supply
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Anekcei MumMuHOB
[eHepansHbIH AWpEKTOp

T:+7 (8162) 67-12-72
. +7 (8162) 64-37-30
MT:+7 911 601-15-52

173008, Hosropoackas ofnacts

Benwxuii Hosropog
np. IHepretuios, a. 10
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Technical director

el +7 (951) 938-54-58
alex shatroff végmail.com

WHW.MELELIY

New style

is based on tubes,
water taps and
Instrumentations
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Slogan is
Life is measured
by impressions




SAMSON (lvanovo), production of blankets,
pillows and mattress covers




Name SAMSON sounds like
“me” and “sleeping” in one word...




Brand slogan is
Samson: sleeping for a very important person




Brand pattern includes clouds, 4
Waves... &Iﬂm\\\"







and even green plants... \Iﬂnﬂ\\‘:’




ESPRADO makes cooking a hassle-free and
enjoyable experience with its contemporary
and functional kitchen accessories.

ESPRADO is a creation of a Danish company
with LONG HISTORY of successful
implementations in the field of processing and
manufacturing of products made of metal.
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In fact ESPRADO (name, visuals, slogan, etc)
made by Paprika branding in 2011




Style of the

orandinsoired (& § FAAADE)

by menus A B PR Y
pictured on the W#WW*W
blackboards in a )

cozy European
restaurants




...including drawings by colour chalks




Logo for
chocolate glaze
GROSSCACAOQ,
b2b product
(Samara
Chocolate
Factory)
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Ravioli SNEZNY DED - Snow Old Man




Fairy tale book about brand was published...
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People very like
stories behind
the brands




VICONTESSA — the new successful cosmetics
in low segment of Russian market

i =
L T2
Ll ‘r‘

Vicontess
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ATTRIBUTE — umbrella brand (products for
kitchen, housewares, etc) of one of the
biggest supplier in Russia Besant-1.




TAXI BETON,
concrete provider



..fast launch! ‘l




New logo and visual identity for MICRON,
producer of storage and shop equipment.
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Slogan is
Unlimited possibilities in the limited space.

e
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Mikron. Die unbegrenzten Mikron. Korlatlan leheto-
Moeglichkeiten im begrenzten seqek zart komyezetben.
Raum. Micron. Ubegrensete Microm.  Les possibilites
muligheter i begrenset rom. illimitees en espace limite.

Micron. Le possibilita fllimi- Mikron. Nieograniczone
tate nel spazio limitato. mozliwosci w ograniczonej
Micron. Unlimited possibili- przestrzenhi. Wik
ties in the limited space. TR0 ] g Al ERRE AT

: B




MICRON:
booklet is made
with cut-offs,
like rack for
storage
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MICRON: exibition stand is made like rack
for storage




HASKY, provider of facade, roofing, acoustic
and insulation systems.

ManadeeBckuil Makcum Anexkceesuy
AHPEKTOP NO MAPHETHHIY

Name, logo, visuals... seii 29NN

TENAOMIOAALMOHHBIE CHCTEMBI
www.hasky.ru

193079, Poceus, r. Cankr-Nerepbypr, yn. Hapoawas, f. 1




Everybody loves him!
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Car cam-recorder,
made in China for Russian market

Full HD cbemKka HOB"HKa!

Yron ob3sopa 160-°

BctpoeHHasa namatb 512 M6

Ol APTYMEHT

MuHMaTIOpHBbIA Kopnyc



How to name it?.. ARGUMENT!

APIrYMEHT
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Packaging design is simple, pragmatic,
military style




Packaging design is simple, pragmatic,
military style




Online shop

BUAEOPErMcTpaTopbl

‘ TMABHAR O MAPKE | MATA3HH | DOPYM | NOOOEPKKA | FTOE KYNHTL? | KOHTAKTHI

¢ 16 aHBapa no 31 mapra

*Moapo6bHOCTH aKUMKH MOXXHO y3HaTb Y Hawux meHepxepos!




New logo and brand's character for
household appliances KITFORT.
KIT in Russian is “whale”:

KIT
FORT

TexHUKa AN AOMa




Product lines identities are based on
whale fountains.

Slogan is “Always something new”

W @

KITFORT KITFORT

Beeraa 4To-To HoBeH




Product packaging based on whale
fountains too.

W

KIT COKOBbLDKUMANKa

FORT LUHEeKOoBanA

TexHuka And Aama KT— 1 1 O '[

Bcerpa 4To-TO
HoBeHbkoe! e iietartn




Postcards for different products. With
different little poems, such as
“Every whale loves a delicious tale”




Brand gifts: chocklate and sticker
on electrical outlet
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